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1. 

1.Introduction:
In today’s digital world, mobile phones have become an important part of our daily life. They are not only used for communication but also for financial activities like payments, money transfers, and managing business transactions. Mobile-based financial services, such as mobile banking apps, digital wallets, and UPI systems, have made financial transactions faster, easier, and more convenient.
Small enterprises play a very important role in the growth of the economy, especially in cities like Pune. These businesses often face challenges such as limited access to banking services, difficulty in managing cash, and lack of proper financial tools. Mobile-based financial services help solve many of these problems by providing easy access to digital payments and financial management.
In Pune city, many small business owners have started using mobile-based financial services to improve their daily operations. These services help them accept cashless payments, keep records of transactions, reduce risks related to cash handling, and expand their customer base.
This study focuses on understanding how mobile-based financial services are affecting the business growth of small enterprises in Pune. It aims to analyse whether these digital tools are helping businesses grow in terms of sales, efficiency, and customer satisfaction.























2. Significance of the study:

· Understanding Digital Impact
Helps to understand how mobile-based financial services influence the growth of small enterprises. 

· Improved Business Operations
Shows how digital payments make transactions faster, easier, and more efficient.


· Financial Inclusion
Explains how small business owners can access banking services easily through mobile platforms. 

· Reduction in Cash Handling
Highlights how digital payments reduce risks like theft, loss, and errors in cash transactions. 


· Customer Convenience
Shows how offering digital payment options increases customer satisfaction and attracts more customers.





















      3.Importance of the study:

1. Helps in Decision Making :
 Provides useful information for small business owners to adopt digital financial services. 
2. Promotes Digital Payments:
Encourages the use of mobile-based transactions in daily business activities. 
3. Saves Time and Cost
Reduces time spent on cash handling and lowers operational costs. 
4. Increases Business Efficiency
Improves speed and accuracy in financial transactions. 
       5. Boosts Sales Growth
       Helps businesses attract more customers by offering easy payment options.  



4.Review of Literature:
· Asli Demirgüç-Kunt et al. (2018)
Highlighted the importance of mobile financial services in promoting financial inclusion
Found that mobile banking helps small businesses access formal financial systems
Emphasized reduced dependency on informal lending

· Robert Cull et al. (2016)
Found that mobile money services enhance access to credit and savings
Identified a positive relationship between mobile finance usage and business expansion























5. Objectives of the Study:


· To understand how small businesses use mobile-based financial services in their daily work. 
· To find out how digital payments affect the growth of small businesses in Pune. 
· To see whether these services make business work faster and easier. 
· To check how digital payments help in increasing sales and customer satisfaction.
· To identify the problems or difficulties faced while using these services. 
· To understand how these services help in managing money and keeping records


























6. Hypothesis of the Study:

1. Hypothesis: 1
H0 : Mobile-based financial services do not affect business growth.
H1 : Mobile-based financial services positively affect business growth.
2. Hypothesis: 2
H0: Digital payments do not improve business efficiency
H1 : Digital payments improve business efficiency.
3. Hypothesis: 3
H0 : Mobile financial services do not increase sales.
H1 : Mobile financial services increase sales.
























7. Research Design:
This study uses a descriptive research design to understand how mobile-based financial services affect the growth of small enterprises in Pune city. The research focuses on collecting information about the usage of digital payment systems like mobile banking, UPI, and digital wallets by small business owners.
Both primary and secondary data are used in this study. Primary data is collected directly from small business owners through questionnaires and simple surveys. Secondary data is collected from books, research papers, journals, and online sources to support the study.
A convenient sampling method is used to select respondents, as it is easy and suitable for small-scale research. The data collected is then analysed using simple methods like percentages and charts to understand patterns and results.
The research design helps in clearly studying the relationship between mobile financial services and business growth, and provides useful insights about their benefits and challenges for small enterprises.

















7.1. Sample Selection:
In this study, the sample is selected using the convenience sampling method. This method is chosen because it is easy to use, less time-consuming, and suitable for student-level research. It helps the researcher to collect data from respondents who are easily available, such as local shopkeepers, vendors, and small business owners in Pune city.
The main reason for choosing this method is the limitation of time, cost, and resources. It is not possible to collect data from all small enterprises in the city, so a smaller group (sample) is selected. This sample represents the larger population and helps in understanding general trends and patterns.
The respondents are selected based on their involvement in business activities and their use or knowledge of mobile-based financial services like UPI, mobile banking, and digital wallets. This ensures that the data collected is relevant and useful for the study.

















7.2. Data Collection:
     In this study, both primary and secondary data are used to collect information.
1. Primary Data
Primary data is the original data collected directly from small business owners in Pune. It is gathered through methods like questionnaires, surveys, and simple interactions. This data helps to understand their real experiences, usage, and opinions about mobile-based financial services.
2. Secondary Data
Secondary data is the information that is already available from different sources. It is collected from books, research papers, journals, websites, and government reports. This data helps to support the study and gives a better understanding of the topic.
     Both types of data are important, as primary data provides real-life insights while          secondary data gives background knowledge and supports the research findings.

























7.3. Design of Questionnaire:
1. The questionnaire for this study is designed in a simple and clear manner to collect useful information from small business owners in Pune. The questions are easy to understand so that respondents can answer them without confusion.
2. The questionnaire includes both close-ended and a few open-ended questions. Close-ended questions are used to get quick and specific answers such as “Yes/No” or multiple-choice options. Open-ended questions are included to understand the opinions and experiences of the respondents.
3. The questions are divided into different sections. The first section includes basic details of the business, such as type of business and years of operation. The second section focuses on the usage of mobile-based financial services like UPI, mobile banking, and digital wallets. The third section includes questions related to the impact on business growth, such as increase in sales, customer satisfaction, and efficiency. The last section includes questions about problems faced and suggestions for improvement.



























7.4. Population and Sample of Respondents:
Population:
The population of this study includes all small business owners in Pune city who are using or aware of mobile-based financial services like UPI, mobile banking, and digital wallets. It represents the total group about which the study is conducted.
Sample of Respondents:
Since it is not possible to study the entire population, a small group of business owners is selected as a sample. This sample includes selected small enterprises such as shopkeepers, vendors, and service providers who are easily available and willing to participate.
The sample is chosen in such a way that it represents different types of small businesses. The responses collected from this sample help in understanding the overall impact of mobile-based financial services on business growth.





























7.5. Data Analysis Method:
In this study, both qualitative and quantitative methods are used to analyse the data.
1. Quantitative Analysis
This method deals with numbers and measurable data. The responses collected from questionnaires are converted into numbers and analysed using tables, percentages, and charts. It helps in understanding patterns like how many business owners use mobile payments and how it affects their sales.
2. Qualitative Analysis
This method focuses on opinions, experiences, and suggestions given by the respondents. Open-ended answers are studied carefully to understand the feelings, views, and problems faced by small business owners while using mobile-based financial services.




















7.5. Statistical Tools and Techniques:
In this study, simple statistical tools and techniques are used to analyse the data in an easy and clear way.
1. Tabulation
Data collected from questionnaires is arranged in tables to make it organized and easy to understand. 
2. Percentage Method
Percentages are used to compare responses and show how many respondents agree or disagree with a statement. 
3. Bar Charts
Bar graphs are used to represent data visually, making comparisons easier. 
4. Pie Charts
Pie charts are used to show the proportion or percentage of different responses. 
5. Average (Mean)
The average is used to find the overall value of responses in some cases.



















8. Scope of Study
1. The study focuses on small enterprises in Pune city. 
2. It includes business owners such as shopkeepers, vendors, and service providers. 
3. It studies the use of mobile-based financial services like UPI, mobile banking, and digital wallets. 
4. It examines the impact of these services on business growth and performance. 
5. It covers factors like sales, customer satisfaction, and efficiency. 
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9. Limitations of the study
1. The study is limited to Pune city, so results may not apply to other areas. 
2. Only a small number of respondents are included, which may not represent all small businesses. 
3. The study uses convenience sampling, which may affect accuracy. 
4. Data is based on respondents’ opinions, which may be biased or not fully accurate. 
5. Time and resource limitations restrict detailed data collection. 
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